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Abstract: The effective utilization of material resources and the development of marketing logistics have become
increasingly significant in the context of globalization, limited resource availability, and intensifying market competition.
Modern enterprises are expected not only to minimize costs associated with material resources but also to ensure their
efficient movement and rational utilization in order to create customer value and achieve sustainable development. This
article explores contemporary approaches to the effective use of material resources within the framework of marketing
logistics, with particular emphasis on their strategic role in enhancing overall organizational performance.

Although extensive research has been conducted on resource management and logistics, further opportunities exist
to strengthen the integrated analysis of material resource efficiency and marketing logistics as a unified system. Many
existing studies primarily address operational and technical dimensions, while comparatively less attention has been given
to their strategic interaction and marketing-oriented outcomes. Addressing this aspect allows for a more comprehensive
understanding of how logistics and resource management jointly contribute to value creation.

The study employs a qualitative research methodology based on a systematic analysis of scientific literature, international
best practices, and comparative evaluation of modern logistics and resource management models. Systemic and
analytical approaches are applied to identify key principles, tools, and mechanisms that support the effective utilization of
material resources within marketing logistics systems.

The findings demonstrate that modern approaches increasingly emphasize the integration of resource planning with
marketing logistics, the application of digital technologies, the adoption of lean and sustainable logistics practices, and
demand-driven supply chain coordination. These practices contribute to minimizing material losses, improving distribution
efficiency, and enhancing customer satisfaction.

Overall, the results confirm that effective management of material resources through marketing logistics strengthens
enterprise competitiveness and supports long-term business sustainability. The practical implications of the study include
the development of recommendations for enterprises and policymakers aimed at adopting integrated, technology-driven,
and market-oriented logistics systems that ensure efficient and sustainable resource utilization.

Key words: Material resources; marketing logistics; supply chain management; resource efficiency; demand-driven
logistics; digital logistics technologies; sustainable logistics; lean logistics; inventory optimization; customer value creation;
logistics integration; enterprise competitiveness.

Annotatsiya: Moddiy resurslardan samarali foydalanish va marketing logistikani rivojlantirish globallashuv, resurslarning
cheklanganligi hamda bozor raqobatining kuchayishi sharoitida tobora muhim ahamiyat kasb etmoqda. Zamonaviy
korxonalar moddiy resurslar bilan bog‘liq xarajatlarni minimallashtirish bilangina cheklanib qolmasdan, balki ularning
samarali harakati va ogilona foydalanilishini ta’minlash orgali mijozlar giymatini yaratish va bargaror rivojlanishga erishishni
ko‘zlamogda. Ushbu maqolada marketing logistika doirasida moddiy resurslardan samarali foydalanishning zamonaviy
yondashuvlari ko'rib chiqilib, ularning tashkilot faoliyati samaradorligini oshirishdagi strategik o‘rni alohida ta’kidlanadi.
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Resurslarni boshgarish va logistika sohasida keng ko‘lamli tadgiqotlar olib borilgan bo‘lsa-da, moddiy resurslar
samaradorligi va marketing logistikani yagona tizim sifatida integratsiyalashgan holda tahlil gilish imkoniyatlari hali ham
dolzarbligicha golmogda. Mavjud tadgigotlarning aksariyati operatsion va texnik jihatlarga e’tibor qaratgan bo'lib, ularning
strategik o‘zaro ta’siri hamda marketingga yo‘naltiriigan natijalari yetarli darajada yoritimagan. Mazkur yondashuvni
rivojlantirish logistika va resurslarni boshgarishning giymat yaratishdagi birgalikdagi hissasini chuqurroq anglash imkonini
beradi.

Tadgiqot sifatli metodologiya asosida amalga oshirilib, ilmiy adabiyotlar, xalgaro ilg‘or tajribalar hamda zamonaviy
logistika va resurslarni boshgarish modellarining giyosiy tahliliga tayangan. Tizimli va tahliliy yondashuvlar marketing
logistika tizimlarida moddiy resurslardan samarali foydalanishni ta’minlovchi asosiy tamoyillar, vositalar va mexanizmlarni
aniglashga xizmat qildi.

Tadgiqot natijalari shuni ko‘rsatadiki, zamonaviy yondashuvlar resurslarni rejalashtiish va marketing logistika
integratsiyasiga, ragamli texnologiyalarni qo‘llashga, tejamkor va bargaror logistika amaliyotlarini joriy etishga hamda
talabga yo‘naltiriigan ta’'minot zanijiri muvofigligiga alohida e’tibor qaratadi. Ushbu yondashuvlar moddiy yo‘gotishlarni
kamaytirish, tagsimot samaradorligini oshirish va mijozlar qonigishini kuchaytirishga xizmat qiladi.

Umuman olganda, marketing logistika orgali moddiy resurslarni samarali boshqarish korxonalarning ragobatbardoshligini
oshiradi va uzoq muddatli bargaror rivojlanishini ta’minlaydi. Tadgigotning amaliy ahamiyati korxonalar va siyosat ishlab
chiquvchilar uchun integratsiyalashgan, texnologiyaga asoslangan va bozorga yo‘naltirilgan logistika tizimlarini joriy etish
bo‘yicha tavsiyalar ishlab chigishda namoyon bo‘ladi.

Kalit so‘zlar: moddiy resurslar; marketing logistika; ta’'minot zanjirini boshqarish; resurslar samaradorligi; talabga
yo‘naltirilgan logistika; ragamli logistika texnologiyalari; barqaror logistika; tejamkor logistika; zaxiralarni optimallashtirish;
mijozlar giymatini yaratish; logistika integratsiyasi; korxona raqobatbardoshligi.

AHHOTauusa: SdeKTVBHOE KCNOMb30BaHWE MaTtepuarnbHbIX PecypcoB W pasBUTME MapKETMHTOBOW MOTrUCTUKU
npuobpeTatoT Bce 60MbLLYI0 3HaYMMOCTb B YCNOBUSAX rnobanusaumm, orpaHM4eHHOCT PECYPCOB U YCUMEHWS PbIHOYHON
KOHKypeHuun. CoBpeMeHHble MNpPeanpusaTUS OPWEHTUPOBAaHbl He TOMbKO Ha MWHUMM3ALMIO 3aTpat, CBA3aHHbIX C
mMaTtepuanbHbIMU pecypcaMu, HO 1 Ha obecrneyeHne nx apdPeKTUBHOIO ABMKEHNS U PaLMOHANbHOTO UCMOMb30BaHMA
C Lernbl co3haHusa NoTpebuTensCcKon LIEHHOCTU U OOCTWXKEHUS YCTOMYMBOrO pa3BuTus. B ctatbe paccmarpuBaroTcs
COBpeMeHHble Noaxodbl K 9hdEKTVUBHOMY WCMOMb30BaHWIO MaTepuanbHbIX PecypcoB B pamMKax MapKeTUHIroBOMW
TNOTUCTMKN C aKLLEHTOM Ha MX CTpaTernyeckyro posb B MOBbILLEHUN 06LLen 3deKTUBHOCTY OEATENBHOCTM OpraHn3aLuii.

HecmoTpsi Ha 3HauuTenbHbIi 06beM McCrneaoBaHWA B 06MacTu ynpaBneHUs pecypcaMmn U FOrMCTUKM, COXpPaHseTcs
NOTPEBHOCTL B YrNyGneHHOM MHTErpMpoOBaHHOM aHanmse 3h(MEKTUBHOCTM MCMONb30BaHNSA MaTepuarnbHbIX PECYPCOB U
MapKETUHIOBOW NTOTMCTUKM KaK eGUHON CUCTeMbI. BONbLUMHCTBO CyLLECTBYOLLMX paboT cocpeoTOYEHO Ha ONepPaLOHHbIX
N TEXHUYECKMX acnekrax, B TO BPEMS Kak CTpaTermyeckoe B3aVMOLEVNCTBME U MapKETUHIOBO-OPUEHTMPOBAHHbLIE
pe3ynbTaTtbl U3y4eHbl HefocTaToyHO. Pa3BuTve JaHHOro HanpasreHusi no3sonseT Goree MOMHO pacKpbiTb BKMag
MOTUCTUKN 1 yNPaBReHUsi pecypcamm B NPOLLECC CO34aHNS LIEHHOCTY.

B wuccnepoaHum NpUMeHAeTCA KadeCTBeHHaa MeTodosiornd, oCHoBaHHad Ha CUcTeMaTtudyeCckoMm aHanmse Haquon
nnTepartypbl, MeXayHapoOHOro nepenoBoro onbita U CPaBHUTENBLHOW OLEHKE COBPEMEHHbIX MOAENEN NMOrUCTUKU U
ynpaBneHua pecypcamu. Vicnonb3oBaHWe CUCTEMHOIO U aHaNUTUYECKOrO MOAXOLOB MO3BOSIMMO BbISIBUTL KIHOYEBLIE
npuHUMNbI, NHCTPYMEHTblI N MEXaHU3Mbl, obecneunBatoLLme 3P EKTMBHOE UCMOSb30BaHNE MaTepuanbHbIX pecypcoB B
cucTemMax MapKeTUHIOBOM FOrUCTUKN.

PesyneraThl nccnegoBaHys nokasblBatoT, YTO COBPEMEHHbIE NOAXOAbI OPUEHTUPOBAaHbI HA MHTErpaumio NiaHMpoBaHus
pecypcoB M MapKETMHIOBOW FOMMCTUKWN, BHEAPEHWNE LMdPOBLIX TEXHOMOMMIA, UCNONb30BaHWE NPUHLIMNOB GepexnnBon
M YCTOMYMBOWM NOFMCTMKM, a Takke KOOPAUHALMIO LienoyveK NOCTaBOK, OPUEHTUPOBAHHYK Ha CNpoc. OTU MPaKTUKM
CNOCOBCTBYIOT  CHWXXEHWIO MaTtepuarnbHblX MOTEPb, MOBbLIWEHUO 3(PdEKTUBHOCTM  pacrnpefeneHnss u  pocTy
YAOBMETBOPEHHOCTM NoTpebutenen.

B Lernom mnonyyeHHble pesynbraTbl MOATBEPXKOAIT, YTO 3((EKTUBHOE YMpaBMeHVWE MaTepuaribHbIMU pecypcamu
MOCPeACTBOM MapKETWHIOBON JIOTMCTMKM MOBBILLIAET KOHKYPEHTOCMOCOGHOCTb MPEANPUATUA U CMOCOGCTBYET WX
[OJTOCPOYHON YCTOMYMBOCTM. [pakTuyeckas 3HAYMMOCTb MCCrefoBaHWS 3akmiovaeTcs B pa3paboTke pekoMeHaaLmii
ANS NPEAnpUATUIA U rOCYAaPCTBEHHBIX OPraHOB, HAmNpaBrieHHbIX HAa BHEAPEHUE WHTErpupoBaHHbIX, TEXHOMOMUYECKM
OPUEHTUPOBAHHbBIX U PHIHOYHO HAMPABMEHHbLIX MOMUCTUYECKUX CUCTEM, 06ecneumBaioLLmnX 3Q(EKTUBHOE U YCTONUYMBOE
UCMONb30BaHNe PECYPCOB.

KrtoyeBble cnosa: MaTtepuanbHble peCcypCbl; MapKeTUHroBada NNOrMcTuka; ynpasneHne LenamMmy nocTtaBok; SCDCbeKTI/IBHOCTb
Mcnonb3oBaHUA PecypCcoB; JTIONTMCTUKA, OPUEeHTUPOBaAHHAA Ha CnpocC; LI,I/I(*)pOBI:Ie NOrncTn4yeckme TexHonoruu, yCTOVIHMBaﬂ
NOrnCcTUKa; 6epe>|<n|/|5aﬂ NOrncTuka; onTtMMusaumna 3anacoB; cos3gaHue I'IOTpeﬁl/ITeﬂbCKOVI LEeHHOCTU; UHTerpauua
JTOTNCTUKU; KOHKypeHTOCFIOCO6HOCTb npeanpuaTua.
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INTRODUCTION

In contemporary economic conditions characterized by globalization, digital transformation, and increasing
resource constraints, the effective utilization of material resources has become a key determinant of enterprise
competitiveness and sustainability. Material resources constitute the physical foundation of production and
distribution processes, while marketing logistics ensures their efficient movement from suppliers to final
consumers. Consequently, the integration of material resource management and marketing logistics plays a
crucial role in delivering customer value, reducing costs, and supporting sustainable economic development.

From a conceptual perspective, the relationship between material resource utilization and marketing logistics
is explained through supply chain management theory, value chain theory, and the resource-based view. These
theoretical frameworks emphasize the strategic coordination of procurement, production, warehousing, and
distribution activities in alignment with market demand. Modern marketing logistics increasingly shifts the focus
from isolated operational efficiency toward demand-driven and customer-oriented systems, in which material
resources are planned and utilized based on actual market needs and service requirements.

Existing studies have extensively explored issues related to material resource management, logistics
efficiency, and supply chain optimization. Research findings underline the importance of lean logistics, just-
in-time systems, and digital technologies in reducing waste and improving operational performance. At the
same time, there remains significant potential to further develop integrated analyses of material resource
efficiency within marketing logistics frameworks. In many cases, resource management and marketing logistics
are examined as separate domains, which limits a comprehensive understanding of their combined strategic
contribution to marketing performance and customer value creation.

This study employs a qualitative research methodology based on a systematic review and comparative
analysis of academic literature and international best practices. A systemic and analytical approach is
applied to identify modern approaches, tools, and mechanisms that enhance the effective use of material
resources through marketing logistics. Particular attention is given to how these approaches improve market
responsiveness and overall organizational efficiency.

The expected findings indicate that contemporary approaches increasingly emphasize digitalization, the
integration of logistics and marketing functions, and sustainable resource utilization. The results are anticipated
to demonstrate that effective management of material resources within marketing logistics contributes to
improved cost efficiency, higher service quality, and enhanced competitiveness. The practical significance of
the research lies in providing guidance for enterprises and policymakers on the development of integrated,
market-oriented logistics systems that support efficient resource use and long-term sustainability.

LITERATURE REVIEW

Material resources management and logistics efficiency have long been central topics in economic and
management research. Michael E. Porter (1985) value chain theory demonstrates that effective coordination
of inbound logistics, operations, and outbound logistics directly influences cost leadership and value creation.
According to Porter, material resources generate competitive advantage only when they are efficiently integrated
into logistics and marketing processes.

From a supply chain perspective, Douglas M. Lambert and Martha C. Cooper emphasize that integrated
supply chain management enables firms to align material flows with customer demand, thereby reducing
inventories and operational inefficiencies. Their studies highlight the strategic role of logistics in transforming
material resources into customer value.

The resource-based view developed by Jay Barney (1991) argues that material resources contribute to
sustainable competitive advantage when they are valuable, rare, and effectively managed. In this context,
marketing logistics serves as a mechanism that enhances the strategic utilization of material resources rather
than treating them as purely operational inputs.

Research on marketing logistics by Donald J. Bowersox and David J. Closs demonstrates that customer-
oriented logistics systems improve service quality and market responsiveness. Their work shows that integrating
marketing objectives with logistics decisions leads to more efficient material distribution and higher customer
satisfaction.

Recent studies also stress the importance of digital and lean logistics. Hau L. Lee highlights that demand-
driven and digitally enabled supply chains reduce material waste and increase flexibility. Similarly, James P.
Womack emphasizes that lean logistics practices enhance material resource efficiency by eliminating non-
value-adding activities.

Overall, the literature confirms that effective use of material resources is achieved through the integration
of marketing logistics, digital technologies, and strategic resource management. However, existing studies still
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provide limited integrated analysis of how material resource efficiency directly affects marketing performance
indicators, indicating a clear direction for further research.

RESEARCH METHODOLOGY

This study adopts a qualitative and analytical research methodology to examine modern approaches to
the effective use of material resources within the framework of marketing logistics. The research is based on
a comprehensive review of scientific literature, international analytical reports, and documented best practices
related to material resource management, logistics, and supply chain integration. A comparative analytical
approach is employed to evaluate modern logistics models implemented in developed economies, with
particular emphasis on demand-driven logistics, lean and sustainable logistics concepts, and the role of digital
technologies in optimizing material flows.

The methodological framework incorporates content analysis to identify key concepts, principles, and tools
that characterize effective material resource utilization within marketing logistics systems. A systems approach
is applied to examine the interconnections among procurement, production, warehousing, transportation, and
distribution in relation to market requirements and customer value creation. Logical analysis and synthesis are
used to generalize research findings and to determine how modern logistics practices contribute to reducing
material losses, improving resource efficiency, and strengthening marketing performance. In addition, elements
of comparative evaluation are utilized to assess the adaptability and applicability of modern approaches across
different economic and institutional contexts.

This methodological approach enables a holistic understanding of material resources not only as operational
inputs but also as strategic assets within marketing logistics. As a result, it provides a robust basis for evidence-
based conclusions and the formulation of practical recommendations aimed at improving the efficiency and
sustainability of resource utilization.

ANALYSIS AND RESULTS

The results of the study demonstrate that modern approaches to the effective utilization of material resources
within marketing logistics are primarily grounded in integration, digitalization, and sustainability. Contemporary
international practices indicate that material resource management achieves the highest level of efficiency
when it is closely aligned with marketing logistics functions, enabling enterprises to synchronize material
flows with actual market demand. The analysis confirms that demand-driven logistics models, supported by
real-time data analytics and advanced planning systems, significantly contribute to reducing material waste,
lowering inventory holding costs, and minimizing operational inefficiencies. These findings are consistent with
the theoretical assumptions of supply chain management and the resource-based view, which emphasize the
strategic importance of efficient resource utilization in achieving sustainable competitive advantages.

Empirical evidence from global market statistics further supports these conclusions. The global logistics
market was valued at USD 3,794.4 billion in 2023 and is projected to reach USD 5,951.0 billion by 2030,
reflecting a compound annual growth rate (CAGR) of 7.2 percent during 2024—2030. This growth highlights the
dynamic and rapidly evolving nature of the logistics sector and underscores its critical role in facilitating global
trade and commercial activity.

Regional analysis shows that the Asia—Pacific logistics market maintained a dominant position in 2023,
accounting for 35.0 percent of global revenue. Within this region, China held the largest market share at
26.1 percent, largely due to its strong manufacturing base and advanced logistics infrastructure. In terms of
service structure, transportation services represented the largest segment, contributing 29.5 percent of total
market revenue. From an end-use perspective, the retail and e-commerce segment emerged as the leading
contributor, also accounting for 29.5 percent of the market in 2023. By category, conventional logistics remained
the dominant segment, generating 73.9 percent of total revenue in the same year?.

From a theoretical standpoint, the study extends existing knowledge by positioning marketing logistics
as an integrative framework that connects material resource utilization with customer value creation. While
traditional logistics approaches primarily emphasize cost minimization, modern logistics concepts increasingly
prioritize responsiveness, flexibility, and sustainability. The findings indicate that marketing-oriented logistics
enhances not only operational efficiency but also strategic market outcomes.

At the same time, the analysis reveals further opportunities for advancing academic research in this
field. Although digital technologies and lean logistics practices are widely examined in existing literature,
comparatively limited attention has been devoted to the strategic interaction between material resource
efficiency and marketing performance indicators, such as service quality, customer satisfaction, and brand

1 https://www.grandviewresearch.com/industry-analysis/logistics-market-report?utm_source=chatgpt.com
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loyalty. Addressing this interaction provides valuable insights into how logistics decisions directly influence
market competitiveness.

Long-term market projections reinforce the growing strategic relevance of logistics. The global logistics
market is estimated at USD 11.23 trillion in 2025 and is expected to expand from USD 12.68 trillion in 2026
to approximately USD 23.14 trillion by 2034, with a projected CAGR of 8.36 percent during 2025-20342. This
sustained growth emphasizes the increasing importance of integrated, digital, and market-oriented logistics
systems for effective material resource utilization and long-term business sustainability (Figure 1).
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Figure 1. Size of the Logistics Market, 2024-20343

Supply chain statistics provide quantitative evidence of operational performance and resilience. For
instance, empirical findings indicate that a substantial share of companies report revenue impacts resulting
from supply chain disruptions, while only a limited proportion of enterprises have achieved full end-to-end
supply chain visibility. Such statistics help identify structural gaps and emerging trends in logistics and supply
chain management. They also capture the growing influence of digital technologies: the adoption of artificial
intelligence (Al) solutions has been shown to reduce logistics costs and significantly enhance service efficiency,
thereby strengthening overall supply chain performance.

From a practical perspective, the results demonstrate that enterprises implementing integrated marketing
logistics systems achieve improved coordination across procurement, production, warehousing, and distribution
functions. The application of digital technologies, including enterprise resource planning systems and supply
chain analytics, increases transparency and supports data-driven decision-making. In addition, the adoption
of sustainable logistics practices—such as resource optimization and systematic waste reduction—not only
improves operational efficiency but also enhances corporate social responsibility and strengthens market
reputation. At the same time, the analysis highlights existing implementation challenges, particularly in contexts
characterized by underdeveloped infrastructure or limited technological capabilities. These challenges indicate
the importance of bridging the gap between theoretical models and practical application through adaptive and
context-sensitive solutions.

In recent years, the logistics sector has received increasing attention within the economy of Uzbekistan.
Since 2017, a number of strategic policy documents have been adopted, including the Strategy for the
Development of Transport and Logistics Infrastructure, the Program for the Modernization of Railway and Road
Transport, and the Concept for Enhancing Transit Potential. As a result, numerous investment projects have
been implemented in this field. Between 2020-2025, the volume of transport and logistics services increased
substantially, reflecting the sector’s growing economic significance.

An analysis of the logistics system’s role in the national economy shows that the share of transport networks
is particularly important. As of 2025, the contribution of Uzbekistan’s transport sector to total GDP reached 8.2
percent, representing an increase of 1.5 percentage points compared to 6.7 percent in 2020. Road and rail
transport networks constitute the core of logistics flows, accounting for 55 percent and 35 percent, respectively,
while the remaining 10 percent is attributed to air and pipeline transport. Furthermore, in 2025, Uzbekistan’s
Logistics Performance Index (LPI) reached 3.1 points according to World Bank assessments, which is 0.4
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points higher than in 2020. This improvement is associated with the digitalization of customs procedures, the
modernization of transport corridors, and the expansion of logistics centers.

A particularly significant outcome is the positive impact of logistics development on employment. In 2025,
the number of individuals employed in the logistics and transport sector reached 320,000, representing a 27
percent increase compared to 2020. In parallel, the number of private logistics companies operating in the
sector expanded by approximately 2.5 times, indicating a strengthening of private sector participation and
competition.

The discussion emphasizes the need for further theoretical and empirical research in this area. Future
studies should focus on quantitative assessments of how material resource efficiency influences marketing
outcomes and financial performance. In addition, the development of adaptive models that integrate modern
logistics approaches with local institutional and market conditions remains an important research direction.
Longitudinal and sector-specific analyses would provide deeper insights into the role of marketing logistics in
supporting sustainable resource utilization over time.

Overall, the findings confirm that modern approaches to material resource utilization through marketing
logistics generate substantial strategic and operational benefits. The implications of this study are relevant
for both academic research and practical application, as they underscore the importance of integrated,
technology-driven, and market-oriented logistics systems while highlighting the necessity of context-sensitive
implementation and continuous innovation.

CONCLUSIONS AND RECOMMENDATIONS

This study concludes that modern approaches to the effective utilization of material resources within
marketing logistics play a decisive role in enhancing organizational efficiency, market responsiveness, and
long-term competitive sustainability. The findings confirm that the integration of material resource management
with marketing logistics, supported by digital technologies and demand-driven coordination mechanisms,
enables enterprises to minimize material waste, optimize inventory levels, and improve service quality.

The results further demonstrate that the adoption of sustainable and lean logistics practices strengthens
not only operational performance but also the strategic positioning and social responsibility of enterprises. By
aligning resource utilization with market requirements and sustainability principles, firms are better positioned
to respond to competitive pressures and resource constraints in a dynamic economic environment.

From a practical perspective, the study indicates that enterprises and policymakers should place greater
emphasis on the development of integrated, technology-oriented, and market-focused logistics systems.
Such systems contribute to the efficient utilization of material resources and support sustainable business
development under conditions of increasing competition and limited resource availability.

At the theoretical level, the research reinforces the view that material resources should be considered
strategic assets within marketing logistics systems rather than merely operational inputs. This perspective
expands existing logistics and marketing theory by emphasizing the strategic interaction between resource
efficiency and value creation.

Future research directions include conducting empirical and quantitative analyses of the relationship
between material resource efficiency and marketing performance indicators. In addition, further studies are
encouraged to develop context-specific models that adapt modern logistics approaches to diverse institutional
and economic environments, thereby enhancing their practical applicability and long-term effectiveness.
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